2014/8/28 asahicom: £ B ##H4t — Blue Clover Campaign —

He _ BT A D
Q‘j} Blue Clover Campaign /vtoBB%E, 6D, FENR - W, S

F = 0—1K— . o : Ko Tl k@
ik WL A& i aE i (L

Py TR=D > BREM TR—T > GHMKRFE

JIL—HO0—N"—FroR—22014 T
2EATILRMNA 1B 5B Zh—o0—I—
T R AGEE -
| (~ormm G e
O R B WZB D Aex b &
(B #$]201459/ 238 (X -91)14:00~16:00 E £200A
(BRRIEMHXIETSY hdE—L ME—IL BHMTARBE21 Re2 G| &

(PSAMEIZH) E-
ER AL (BMXEEZIMRIHEZHE HT)
= sy [V S S =A s 250 = r-:"--
AE1 TRIRSADZE -8R ~HARED RS~ BEE ).
B I RBELE(SLADIY =) BE) 3

FE2 TAILRNADER ~ORybaE~ ]

HOH EBE AL (BAAYEPIMRERPHE 52 %%
HEIS [FIIBAADRE ~RILEVEER~ ]

BT BERBELE (HELAFIREREN HE5) BISZERD A I B 913 ot
R5—BENBRD BT
HiEA THIIIRDADAE ~BE EE~ | USZIE SR .
AT LI — B2 2 (B AR E S S PR S R S 4D ) LIS
Tel = =
@PSAEHIRE i 06-6201-8304
[EE5)2014498 238 (k-47) 13:00~14:00. #E24& T S blueclover@asahi.com
100 A
o i N METEZT e,
(BRRIEMXIE TS MhBIF—& IhER—I)L ST AKRE21 T
HIBHADS - O
HREHABETERYLES, NINERD ,fh £

RLIAATE

O RAFBEIRLAATE, BERIZICHEBLIIZEL,
PSABFHRE (XEATHLIAAS, BLIAATEERELEVEHLELEY,

5

EHTHXIETTY HBIE-L hE—L BHTARE2-1
S ENERM S

CBE: LEEH FUFELETERSSS / RES TEELS3S

AR EEEH BRBIIYECB TERESSD
-H:55

S E—FIOND

- E:10%

http://mww.asahi.com/blueclover/campaig n/keiha2014_kouchi.html

12


http://www.asahi.com/blueclover/index.html
http://www.asahi.com/blueclover/index.html
http://www.asahi.com/blueclover/about/index.html
http://www.asahi.com/blueclover/prostate_cancer/index.html
http://www.asahi.com/blueclover/checkup/index.html
http://www.asahi.com/blueclover/remedy/index.html
http://www.asahi.com/blueclover/campaign/index.html
http://www.asahi.com/blueclover/tool/index.html
http://www.asahi.com/blueclover/report/index.html
http://www.asahi.com/blueclover/prostate_cancer/index.html
http://www.asahi.com/blueclover/checkup/index.html
http://www.asahi.com/blueclover/remedy/index.html
https://www.blue-info.jp/form/
http://www.asahi.com/blueclover/tool/index.html
http://www.asahi.com/blueclover/index.html
http://www.asahi.com/blueclover/campaign/keiha_top2014.html

2014/8/28 asahicom: 83 B # %t — Blue Clover Campaign —

S HFEBEEEND
-¥:30%
CZEEEAR/ AR [FYFOBE N/ AR E2—3F )L T E (FTERREN30D) 515

A s T— 1t N

EAIER "

EHEDE  ([EDFEPHENG

REIBEES
I O FEEE R @ mERT REEZEE—
25—z S AAlE EK
ELE | 2 s .

@F 70 /INE

| {5 Ly e}

BERBEBMTR—UARD

O A—JoEBicRS

FHTI—I0—N—FrIR—UEBEZE 2 (3 AR

®B/ABILEEABRARRYYZES AHHEEANBABRIHRESFS . ARHERARIIRARIE.
— A EEA BRI ILDYT —HitE

HABE  TANSEROMA R, Yo o7 Rt

WHE BARAD IO ZAB AR Ay I3 -a— )La—KkHA =t

Wh B ATaY

Fh—20—t— - FrosA—vADiE - BRCOVWTRIESETEMVE DR (AW,
06-6201-8304 =¥m10%~18% [l blueclover@asahi.com

http://mww.asahi.com/blueclover/campaig n/keiha2014_kouchi.html

22


http://www.asahi.com/blueclover/campaign/keiha_top2014.html

